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免責聲明 Disclaimer

簡報合併財務數字係根據國際財務報導準則編製，經由會計師查核簽證。

The Consolidated financial numbers are based on International Financial Reporting Standards 

(IFRS) and also audited by CPA.

簡報內容非經由佳格公司書面許可，任何第三者不得任意取用或複製。

The presentation and its contents may not be reproduced to a third party without the prior 

written consent of the Company.
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關於佳格 (About US): established in 1986

Standard Food Group (SFG)

Taiwan's leading manufacturer of nutritional and health supplements.

We firmly believe that “a balanced diet is the foundation of good health”.

Vision & MissionBrand 
Promise
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Quaker Oats, the largest 

cereal food company in 

the United States, started 

its investments in the 

Taiwanese market.

Standard Foods was 

officially listed in Taiwan 

to better fulfill our 

mission to improve 

nutrition and health.

Standard Foods Co., Ltd. 

of Taiwan purchased all 

of Quaker’s assets and 

employees in Taiwan.

The “Great Day” brand 

was founded, and the 

Great Day sunflower oil 

was introduced.

Standard Foods entered 

the health drink market 

with Taiwan’s first plant-

based health drink, 

“Quaker Ginseng Drink.

Shanghai Standard Foods 

decided to strengthen its 

investment and established 

Standard Foods 

Investment (China) and 

Standard Foods (China) 

Company.

Established Quaker 

KonCare, entering the 

scientific health and 

wellness industry.

Standard Foods 

established the edible 

oil brand “Mighty” and 

entered the Chinese 

market.

Standard Foods established 

the Standard Foods Food 

(Xiamen) Company in 

Xiamen (southern China).

Launched the brand 

“NurturEssence”, 

opening our high-

quality healthcare 

product lines.

Standard Foods entered 

the Chinese market and 

established Shanghai 

Standard Foods Co., Ltd..

Standard Foods acquired 

Yoplait and Fresh Delight’s 

dairy plants and used their 

equipment and trademark to 

establish Standard Dairy 

Products Taiwan Limited.

Launched the “CHiiiiiiiii” 

energy drink brand, 

entering the energy drink 

market.

To embrace a new era, we 

restructured the resources of 

Standard Foods and Standard Dairy , 

increased investments, enhanced 

manpower, and integrated them 

into Standard Foods Group. 

重大紀事 (Major Milestones)

1986

2001

2019

1999
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主要品牌 (Brands)

佳乳

Standard

Dairy Products

佳格

Standard Foods
中國(佳格)

Standard Foods (China)

佳格食品集團
Standard Foods Group (SFG)

福樂 桂格       得意的一天       天地合補      奇動能量飲       桂格康研家       (代理) 多力

Launch in Dec. 2023
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(House Penetration)

Oats/Grains Cereals

Dairy &

Fermented Dairy

Adult Milk Powder

Baby IMF &

Complementary food

品牌/產品表現 (Brands/Products Performance)

Source：Kantar Worldpanel

#1
#1

#1

#1

#4

Taiwan's leading 

manufacturer of nutritional 

and health supplements

Oats/Grains Drinks

#1

Health Tablets 

& Capsule

Beverage

#1

#1 Low Milk Powder, 

Skimmed Milk Powder

#1: Functional Milk, Yogurt

Edible Oils/RTE

Edible Oil (China)

Health Drinks

Special

Nutrition

Products

 



Standard Foods Group 6

Edible Oil (NPD)
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Ready to Eat (NPD)

<有料湯> <粥> <菜餚>

<麵>
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Oats/Grains Cereals (NPD)
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Beverage /Oats Drinks (NPD)
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Dairy & Fermented Dairy (NPD)



Standard Foods Group 11

Baby IMF & Complementary food (NPD)
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Adult Milk Powder (NPD)
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Special Nutrition Products (NPD)

大豆
蛋白 乳清

蛋白
酪
蛋白
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Health Tablets & 

Capsule (launch in Dec/2023)

好菌補充

奶素可食

幫助消化

孕期呵護
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2023榮耀與肯定 (Honor and Recognition)

Total

Award

Award

Award

Total

Award

Award

Award

Gold Medal

Silver Medal

Bronze Medal

Total
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2024年上半年 營運報告
2024H1 Operation results
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合併簡明損益表
Condensed Consolidated Income Statement

項 目 Item

$單位:新台幣仟元；每股盈餘為元
Unit : NT thousand； EPS is NT

2024H1 2023H1

金額 (Amt) % YOY(%) 金額 (Amt) %

營業收入
Operating revenue 13,153,365 100% 8% 12,203,968 100%

營業毛利
Gross profit 3,191,504 24% 19% 2,686,139 22%

營業淨利
Operating income 757,125 6% 66% 456,577 4%

本期淨利
Net income 805,033 6% 78% 451,167 4%

每股盈餘 (備註)
Earning per share (Note)

0.85 0.49

備註：每股盈餘係按盈餘轉增資比例追溯調整後之加權平均股數計算。
Note : Earningspershare is calculated inaccordancewiththe weightedaverageshares after the retrospectiveadjustment proportionallyto thecapitalizedearnings.
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合併簡明損益表
Condensed Consolidated Income Statement

單位: 新台幣百萬元；每股盈餘為元

(Unit: NT$M；ESP: NT$)

+16% +1%

YTD: +8%
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+23% +14%

YTD: +19%
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營業淨利 (OI)
2022 2023 2024

+63%

+70%

YTD: +66%
+88%

+65%

YTD: +78%

EPS 22’ 23’ 24’

Q1 0.36 0.29 0.52

Q2 0.18 0.20 0.32

Q3 0.54 0.55

Q4 0.26 0.31
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20%

19%

35%

6%

20%

穀類 Cereal 油 Edible Cooking Oil 保健/完膳 Health/Nutritional  Food 奶粉 Milk Powder 冷藏 Chilled

2023

H1

◼ 台灣 (佳格/佳乳)

Taiwan (SF/SDP)

產品結構– 營業收入
Product Portfolio – Operating revenue

20%

20%

35%

5%

20%

2024

H1
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部門別– 營業收入
Operating segment – Operating revenue

49%
44%

7%

2024 H1

台灣(佳格/佳乳)

Taiwan (SF, SDP)

中國(佳格) 

Standard Foods (China)

其他

Others

52%

42%

6%

2023 H1

H1 SFG Taiwan(SF, SDF) SF(China) Others

2024 13,153 6,439 5,790 924

2023 12,204 6,293 5,111 799 

Growth 7.8% 2.3% 13.3% 15.5%
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項目 Item

單位:新台幣百萬元 Unit: NT millions 2024H1 2023H1

期初現金及約當現金
Cash and cash equivalents at the beginning of the period 2,939 4,348

營業活動之淨現金流入(流出)
Net Cash Providedby OperatingActiities 1,366 (676)

現金股利
Cash dividends paid - -

投資及其他
Investing activities and others (1,349) (716)

期末現金及約當現金
Cash and cash equivalents at the end of the period 2,956 2,956

合併簡明現金流量表
Condensed Consolidated Statement of Cash Flows
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合併簡明資產負債表
Condensed Consolidated Balance Sheet

項 目 Item 2024H1 2023H1

單位:新台幣百萬元 Unit: NT millions 金額 % 金額 %

資產總計
Total Assets

26,862 100% 27,868 100%

現金及約當現金
Cash and cash equivalents

2,956 11% 2,956 11%

應收帳款淨額
Accounts and notes receivable-net

3,644 14% 3,691 13%

存貨
Inventories

5,590 21% 6,949 25%

不動產、廠房及設備&投資性不動產
Property, plant and equipment & Investment propertie

4,898 18% 4,921 18%

負債總計
Total Liabilities

9,258 34% 10,858 39%

流動負債
Current Liabilities

8,900 33% 10,477 38%

非流動負債
Non-Current Liabilities

358 1% 381 1%

股東權益
Total equity

17,604 66% 17,010 61%
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重要財務指標(合併)
Key financial indexes (Consolidate)

項目 Item 2024H1 2023H1

流動比率 (%) 
Current ratio -%

207.9 182.7

速動比率 (%)
Quick ratio - %

129.8 100.4

平均銷貨日數 (天)
Average inventory turnover – days

103 121

平均收現日數 (天)  
Average collection – days

57 65

資產報酬率 (%)  
Return of assets - %

6.3 3.4
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台灣佳格
Standard Foods (Taiwan) 

福樂 桂格           得意的一天         天地合補          奇動能量飲         康研家                (代理)

Launch in Dec.,2023
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Development Strategy in Taiwan

*資料源: Kantar

➢ Fulfilling Our Brand Promise: Every Family’s Nutrition and Health Partner
Strengthening Our Leading Brand: Through close collaboration with online and offline channels, we offer a variety of products that 
cater to the nutritional needs of the entire family, from morning to night.

- Product Development: We focus on nutrition, health, lighter options, great taste, and convenience while promoting green dietary 

concepts to achieve a low-carbon, additive-free lifestyle.

- Innovation and R&D: We continue to develop core product technologies such as oats, ginseng, and 

sunflower oil, utilizing emerging technologies and materials to further enhance our strengths.

- Through SFG Health GO platform and cross-industry collaborations, we precisely target specific customer segments, 

expand direct consumer services and enhance user experience.

- Expand overseas market opportunities

- Stay ahead of ESG trends by continuously strengthening environmental protection, social responsibility, and 

corporate governance. 

The first major food manufacturer in Taiwan 

to be certified with the 'Whole Grain Label.
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Macroeconomic and 
Retail Trend 

Intensified Channel 

Competition
Food Consumption 

Trend

- The domestic consumer market remains 
robust, with increased spending 
observed in both retail and dining 
sectors.

- Online shopping 

continues to erode the 

market position of 

physical retail channels.

- After consolidation, 

competition among 

physical retail channels 

has intensified, leading 

to aggressive 

promotions and deep 

discounts.

- The consumer goods market is active, 
with a noticeable rebound in demand 
for food products.

- The decline in consumer purchasing has 
eased, while the average spending per 
transaction continues to rise.
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Sustainability Performance Highlights
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佳格中國
Standard Foods (China)

健康廚房 健康生活
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SF(China)- Healthy Kitchen
Macroeconomic, 
Consumer Trends

Edible Oil 
Consumer Trend

Channel Trends

-Mighty: Widely recognized by consumers, with market share and 
household penetration steadily increasing.

- Offline: Discount formats 
focusing on 'low prices' are 
expanding rapidly, while 
traditional hypermarkets 
continue to decline, 
attempting to transform 
into O2O and membership 
store models.

- Online: Traditional e-
commerce is slowing down, 
while content-driven 
platforms like TikTok are 
experiencing rapid growth.  

Data Source：China National Brueau of Statistics、Kantar、Chnbrand

- Brand Development: Continuously innovate marketing strategies to 

infuse the brand with a youthful, energetic, and healthy personality. 

- New Product Development: Respond to channel changes and 

consumer needs by offering a wider variety of product options.

- Channel Expansion: Effectively develop distributor networks and 

explore new opportunities in content-driven e-commerce.
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- Slowing GDP growth.
- The overall consumer 

market is sluggish, with
low consumer confidence 
in the future and a slow 
recovery in willingness to 
spend.

- The main consumer base 
is shifting from major 
cities to smaller cities, 
with increased 
purchasing power in 
second- and third-tier 
cities.

- Household cooking 
needs are becoming 
more diverse and 
purposeful, with products 
required to offer both 
emotional and functional 
value.

- Consumers have varying 
nutritional expectations 
for cooking oils, 
particularly for children 
and the elderly, with a 
stronger emphasis on 
health.
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Xiamen C&D Group is a large 

enterprise ranked 85th on the 

Fortune Global 500 list. Its core 

subsidiary, Xiamen C&D Inc., operates 

as a modern service company with 

dual main businesses in supply chain 

operations and real estate 

development. In 2023, it achieved a 

revenue of RMB 763.6 billion.

➢ Strengthening the Supply Chain: Standard Food (China) signs a strategic cooperation agreement 

with Xiamen C&D Inc.
Standard Food (China) and C&D Agricultural Products are 

collaborating to establish the Agricultural and Nutritional Joint 
Research Institute and the Nutritional Enhancement Center for 

Specific Populations to deepen their partnership

The Joint Research Institute 

will focus on key 

technologies in deep 

processing of sunflower 

meal, agricultural and 

nutritional advancements, 

supporting both parties' 

ESG development, driving 

industry upgrades through 

technological innovation, 

nurturing and developing 

industry expertise and talent, 

and facilitating the 

transformation and 

upgrading of the 

agricultural economy.

By establishing partnerships, we strengthen upstream supply 
capabilities to enhance Standard Food (China)'s supply 

stability and procurement cost advantages.

As a strategic partner, C&D 

Agricultural Products Group and 

its parent company will leverage 

global resources to diversify 

Standard Food (China)’s oilseed 

raw material varieties and 

channels, thereby reducing 

procurement and logistics costs 

and achieving a more efficient 

supply chain operation

SF(China)- Healthy Kitchen
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Upgraded in-house production of glucosamine chondroitin 
powder with Blue Hat efficacy barrier (July 2024); exploring 

pharmacy promotions to drive end-sales development.

➢Market Advancement: Accelerate the end-sales model; Strengthen brand endorsement and 

expertise

Advancing pharmacy health checks and anniversary promotions

Continued accumulation of advertising review materials (20+ accumulated); 
ongoing advancement of online promotions.

Our flagship product has received multiple prestigious awards 
and honors. Additionally, we have established a joint 

laboratory with Wuhan University to strengthen professional 
endorsements and enhance research capabilities.

Glucosamine chondroitin powder has won the World Food Innovation 
Award, the Dietitian’s Choice Award at the Dietitian Conference, the 

Healthy China Innovative Product Award, and the Nutrition Box Special 
Dietary Category Best Product Award

SF(China)- Healthy Living
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Building on the brand’s four pillars, we are 
committed to practicing corporate sustainability
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Standard Foods has been awarded 
the Silver Prize at the 2024 Asia-
Pacific Sustainability Action Awards

Workplace Well-being

This recognition underscores our commitment 
to sustainability and fostering healthier 
communities.
Our "Live for Good" initiative, dedicated to 
enhancing the nutritional well-being of the 
elderly, has demonstrated a significant impact.

Badge of Accredited 

Healthy Workplace

Taiwan iSport

Enterprise Certificate
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Continuously amplifying sustainable impact
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Standard Food Group〈Stakeholder Survey〉
佳格每年透過《永續報告書》回應各界關注議題。平時佳格藉由各式雙向、持續管道，與各利害
關係人積極溝通；為更全面辨識利害關係人所關注之議題，特發放〈利害關係人問卷〉調查之。
Standard Foods Group annually addresses stakeholders' concerns in our 'Sustainability Report.' We proactively engage with various 

stakeholders through multiple continuous, two-way channels. Recognizing the importance of comprehending the major topics and issues 

that stakeholders are concerned about or that have a potential impact, we have developed the 'Stakeholder Survey Questionnaire.' This tool 

allows us to communicate effectively with stakeholders while collecting and responding to their primary concerns.

佳格食品集團《利害關係人問卷》示意

主要利害關係人

Employees Shareholders / Investors Consumers

Customers Suppliers Public interest groups

Key Stakeholders
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邀請您填寫
佳格食品集團〈利害關係人問卷〉
Please fill out the Stakeholders Survey Questionnaire
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Q & A

佳格食品（股）公司網址
https://www.sfworldwide.com/
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http://www.sfworldwide.com/
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