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B EHEMH DISCLAIMER

The Consolidated financial numbers are based on International Financial Reporting
Standards (IFRS) and also audited by CPA.

The presentation and Its contents may not be reproduced to a third party without

the prior written consent of the Company.
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LIFE WITH SFG

SFG iIs Taiwan’s Largest Nutrition and Wellness Company, dedicated
to advancing health through Science-based nutrition.

We deeply believe in balanced nutrition iIs the
cornerstone of human health and well-being

Nutrition. Health. Taste.




Major Company Milestone

1978 1988 1997

US Quaker Oats
iIncorporated in Taiwan

2011

Strengthen Investment -

establish two China
subsidiaries

"Great Day" brand Launches planted-based
launched; Sunflower oill Chinese-oriented health
supplements drink

2019

Integration as Standard
Foods Group

2025

Lebonto Partnership with
West China Lecheng Hospital,
Sichuan University, obtaining
China's first certification for
diabetes-specific medical food.

ARFEER -/EKMS

1986 1994 1999

Standard Foods Standard Foods Acquired Yoplait
Corporation takes Corporation goes  and established
over Taiwan Quaker public as listed Standard Dairy
Oats operation company Corp.

¢
SINCE & 1988 ’
> gﬂﬂ’f . . ’ FreshDelight ‘ .

T

2015

Established Standard
Foods (Xiamen)

EET

Launched Lebonto
medical professional
nutrition supplement
brand in China

2001

Expansion to China and
Established Shanghai
Standard Foods Corp.

2002

Launched “TDHB” brand
specialized as Chinese
medicine

2003

Launched “Mighty” Cooking
Oil brand in China

2022

Step into Functional
Drink Category

2023 Rz

Quaker KonCare
established

2024

Strategically invest H2U as the
biggest digital health company in
Taiwan

Confidential.
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No.1 Leading Brand in
Cooking Oil in Taiwan
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No.1 Leading Brand in Oats

and Cereal in Taiwan
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No.1 Leading Brand in Functional Milk
and Yogurt in Taiwan




Core Scientific Foundation - SFG Health Nutrition Research Center

"Driven by Science, Inspired by Innovation — Empowering Healthier Living"

600+ % J Nl 85.7% NO.1

Product SKU Covering Households in Taiwan Brand Certified with the Whole
Grain Label

{ &  AEZ
x- : L.

£Q Nationally ~ 100 PRO Top-Level

Cert | fl Ed A dedicated team of R&D and SQF Food Safety and Quality

Patent Protected Approved by MOH as FSMP certified dietitian. Certification

"Our company integrates world-class scientific research, stringent quality management, and a team of professional nutritionists
to ensure the highest standards of safety and nutritional integrity. Grounded in evidence-based science, we focus on the
research and development of key ingredients, delivering diverse, high-quality nutrition and health products designed to meet
the daily wellness needs of every family."

Confidential. STANDARD FOODS GROUP.
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Condensed Consolidated Income Statement

Revenue Gross Profit
Revenue in 2025H1 14,000,000 13153365 13.055.002

12,203,968

N T$ 1 3 y O 5 5 M A0 Slightly lift up 2%

7,000,000 240 . 26%
22%_ =

Gross Profit Growth from 2024H1
5:500,000 3,432,482
8 % 2,686,139 SEEEE =S

2023H1 2024H1 2025H1

EPS 2025H1 EPS

$0.52
N 0.68
0.49 0.52
" . : : . 0.45
The decline in earnings per share compared with the first half of 2024
was mainly due to unrealized foreign exchange valuation losses." 0.23
-0.36
. 2023H1 2024H1 2025H1
Confidential.  Note : Earnings per share is calculated in accordance with the weighted average shares after the retrospective adjustment proportionally to the capitalized earnings. STANDARD FOODS GROUP.




Operating Segment - Operating Revenue

H1 GROUP
2025 13,055

SF, SDF

CHINA

OTHERS

2024 13,153

YOY Growth (0.7%)

2023 12,204

6,501 5,769 785
6,439 5,790 024
1.0% (0.4%) (15.0%)
6,293 5,111 799
Taiwan (SF, SDP) Standard Foods (China) @ Others
2024 H1 2025 H1

2023 H1

Confidential.
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Condensed Consolidated Statement of Cash Flows

 The decrease in cash and cash equivalents at the end of the first half of 2025 compared to the previous year was mainly due to
an increase in time deposits.

2023H1 U 2024H1 B 2025H1

5,000
3,750
2,500

1,250

31
| L
-1,250

-2,500
Cash and cash equivalents Net Cash Provided Investing activities Cash and cash equivalents
at the beginning of the period by Operating Activities at the end of the period
Confidential. STANDARD FOODS GROUP.




Condensed Consolidated Balanced Sheet

 In the first half of 2025, total assets reached NT$26.49 billion, with liabilities and equity representing 35% and 65%,
respectively, reflecting a sound and stable financial structure.

ITEM Total Assets % Total Liabllities % Total Equity %
2025H1 26,490 100 9,229 35 17,261 65
2024H1 26,862 100 9,258 34 17,604 66
2023H1 27,868 100 10,858 39 17,010 61

Unit: NT millions 2023H1 | 2024H1 B 2025H1
28,000
21,000
14,000
7,000
0
Total Assets Total Liabilities Total Equity
Confidential. STANDARD FOODS GROUP.




Key Financial Indexes (Consolidated)

e The current ratio and quick ratio stood at 203.4% and 124.4%, respectively, demonstrating adequate short-term solvency and
healthy liquidity.

e The average inventory turnover period was 105 days, remaining consistent with the previous year, while the average collection
period improved to 53 days, indicating enhanced receivables management.

e Return on assets (ROA) was 3.7%, compared with 6.3% In the same period of the prior year, primarily attributed to a decline In

net profit.
300
2023H1 . 2024H1 2 2025H1
225
182.7
150
121.0
100.4

75

.. 3.4 3.7
0 b Sl

Currrent ratio -% Quick ratio - Average inventory Average collection —days  Return of assets - %

turnover — days
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GROUP BUSINESS
STRATEGY UPDATE




[Group Business Strategy] Top 3 Development Focuses
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HEALTH FOOD

FHRT FOANE SR T 1 62 8208 G2 70 MEE2024/7/28 EES RN BV B AREE 1 B0 — IR IR0 MAE R T R 1 L RRASRABZAR B R

S,\' % ?{-%t\“
45, 32

mE— &P

Q(lt Ya Caty

A

‘. \ .,..m Heds i

fﬁ/ﬁﬁ 18
BER BT

il «‘,'{\ ©Q 2z3a

]

xi\) © shom

HEBRABRERRAEA

4%1 W%‘/ e/ ‘

HE— 3R

IS E )
Q A2




[TAIWAN] Major New Products in 2025H1

Senior-EriendlyaANutidtious
Soft Meal

Daily High Eiberix High sEvaluilonary patsnisl
Protein x HighiGalcium zuniinte) el frorn Afineineiier
Anilier L4 orocluet Sanlss

2025 YTD vs. 2024°s YOY
Sales Volume increase***

129%

&

Daily Nutrition Supplement

Confidential. w 20245 Rt Amino LAORFIER - EitttgEmsg  STANDARD FOODS CORP.




[TAIWAN] Market Share Continue to Lead

P28 51

> 40% > 505% > 40% > 38%

HIGHLIGHT 01 HIGHLIGHT 02 HIGHLIGHT 03 HIGHLIGHT 04
General Food - Functional Milk M/S Cooking Oil M/S Powered Milk ,
Cereal Drink NO.1 NO.1 Instant Cereal M/S
M/S NO.1 Yogurt grow rapidly Brown Rice Qll, NO.1
Avocado Oil grow
rapidly

o R 3 g
“ﬁ%ﬁﬁ%% Eﬂb%in&jj

F‘mﬁEl {‘;
; 2X PRUTEIN g >

Confidential. ~Source: Based on Kantar Market Survey Report STANDARD FOODS GROUP.
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[CHINA ] Sunflower OIl Category Increase in Years, Mighty Brand M/S No. 1

i E l:|$ &
0.6%
-!g! ! !3])!%'! |
0,
10.0% 7 29%
27.8% 256
MAT24P5 MAT25p5 'REmlt FHEISE

Distributors

13.4% 12.5% L2 B =0 7% 4% | 111%  +107% HIGHLIGHT 01
R 46%  -16% | 153%  +50% Sunflower OIl M/S HIGHLIGHT 02
| 1%  +29% @ 246%  +75% NO 1
M s 3% 3% 29%  +22% T New added
Brand recognition 256 distributors ;
reach 77% And 50.000
selling spots

MAT23P5 MAT24P5 MAT25P5

FUBZRIR : KantaHE &R > IBREANIVIVAINGZERE - IBREERIWIHAINAIETE

STANDARD FOODS GROUP.
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[CHINA] Production regions have been affected by drought, causing a shar”
Increase In sunflower oil costs and a uniguely high price trend.

———————————————————————————————————————————————————————————————————————————————————————

‘Sunflower 8200 Sunflower 9275 Sunflower 12070
Corn Oil 8220 ‘Corn 8580 Corn 8782
‘Soybean Oil 8180 ‘Soybean 8030 Soybean 8580

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Cost start to increase and create
gap between sunflower oil and
others

9750

6500

3250

0
2024 1H 202492H 202443FH 2024948 2024958 2024968 2024578 2024%E8H 2024%9H 2024%10H 2024118 20244128 20254E1H 202542H 20254%3H 2025948 2025%5H 2025%6H 2025%7H 2025%8H 2025%9H

o —NTH o —RFEAKMA (Fih) — R E% BE{i7 : RMB/[iA

Confidential. STANDARD FOODS GROUP.
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[CHINA] Cooking Oil Optimizing Product and Channel Expansion

Increase Channel
Product Structure
Gross Profit Optimization

Category

Expansion

Rapeseed Oil Rich Aroma Series Lower-tier Market
Corn Oil Golden Three Series EC Channel

Confidential. STANDARD FOODS GROUP.
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| TAIWAN] Diversified HC, T&C, FSMP Products

Quaker Optimotionf&% /7 EHE R ERIEEEACH

(5
I
QUAKER

{EF RSB ABIBIR UGS
1%*"“%
$HENo~”
EIRYFRE S

(0azmm)( 16@mBEES’ )

Palfar AN

EﬁﬁIQE“

HRERRIE RS

T&C (exclude. EXX)
Acquire New Customers

74%

Growth Rate

L

STANDARD FOODS GROUP.
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[CHINA] The aging trend and national policy support present significant
opportunities for the health and wellness industry
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The Health Commission has launched a . .
o L The establishment of a nutrition
three-year “Weight Management Initiative,

with a clear goal of reducing the annual department will help advance the

. development of nutritional products
0
growth rate of obesity by 10%. within the hospital.

Until 2030,
Aging Population > 20%

Aging Trend Top priority both in Central and Local
In 2023, people aged 65 and above reached In recent years, the central government has
15.4% of China’s population. The rising Intensified its focus on preventive nutritional
Incidence of sarcopenia, musculoskeletal medicine—jparticularly weight management and
disorders, and chronic diseases has driven nutritional interventions—to reduce chronic

stronger demand for specialized nutrition. disease incidence and alleviate healthcare

Opportunity for Business Ecosystem
Starting in 2022, the National Health
Commission’s Guidelines for the Establishment
and Management of Clinical Nutrition
Departments require hospitals at grade 1l and
above to establish a nutrition department.

burdens.

Confidential. STANDARD FOODS GROUP.
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ICHINA] First FSMP Product for diabetes has officially launched in Hainan

ﬁiﬁiﬁgﬁﬁﬁﬁﬁfﬁiﬁﬁﬁﬁ%gﬁﬁﬂﬁ ﬁun ®

EEEEEEEEEEE N SHAN SPECIAL MEDICAL PURPOSE DIABETIC COMPLETE NUTRITIONAL FORMULA FOO

FanXEEREANSRE PRESHEESHEI4E, F BUERTE, MERRE
FMUARAEN H270hKROREIE ABEEEN

_ ERERATRES. B
G ORBRRRESEL, EG. @ OE. REAR, B3 X BENRRE AW
BU zonm BEAEE
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[CHINA] Elevate the status of FSMPs, build the strength of health foods, a
capture the market with functional foods

FRFEE B 4

"Build customer and consumer trust through research collaborations
with top-tier Class A hospitals, and develop differentiated product lines
targeting various disease conditions or functional needs."

e oeLna

Physician prescription recommendation, serving  Jnmens ggﬁgﬂg
as product endorsement and promotion.

Blue Hat certification as the core precision

Targ et Su p p lement nutrition product for bone and joint health to
break through the pharmacy channel

!-.I-Sigf_?é'_-/
ARMARED
REEFRENIH

Introduce protein powder in

Functional Foods a quasi-FSMP format to

community settings.

Confidential. STANDARD FOODS GROUP.



[SEA] The rise of the middle class and supportive national policies are key ‘
advantages in developing the health and wellness industry.

Middle Class % 2025 Population 65+ Share (2025) 2025 Chronic Disease Prevention Focus

GDP growth Seniors above
Middle-class population ratio Age 65 ratio > 20% SEA MOH Policy

average > 35% Heading to super aging society and Health Supportive Plan

Vietnam and Indonesia’s rapidly expanding
middle class presents significant potential for Aging Population and Growth rate indicates All five countries have made chronic disease
consumption upgrading, while Malaysia and strong future growth potential in health, longevity prevention, metabolic syndrome management,
Thailand’s stable middle-class base forms the nutrition, and care industries, as well as rapidly healthy aging, and nutritional intervention the

core market for multifunctional health and rising social dependency pressures. core of their health and wellness policies.
nutrition products."

Confidential. STANDARD FOODS GROUP.
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ISEA] HHG’s strategic alliance drives precise customer acquisition
through deep demand insights

Cross 8 markets as the SEA

biggest digital health platform
covering VN, MY, ID, SG, TH

192 M Unigue vistors

and consumer profile. Owned
12M (P11) registered users

10 g OOO HCPs from local

top-tier hospital & comprehensive
medical network with leading
fact-checked health content/
media network.

hellphealth

¥

Shared Values

AACI Trusted Content

with HCP fact-checked.
Highest level of
professionalism and Trust

NO.1 in MY

ID as NO.3; VN as NO.5
health media outlet. Top Iin
SEA Health content and media
channel

40+ above Digital Health

Diagnosis tools with Al Health
Agent, Al Total Solution.

Confidential.
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[ISEA] 2026Q2 New Product Launch. Build up Health Ecosystem

Targeting Precise Build up

Inelastic Customer Health
Demand Acquisition Ecosystem

Medical & _ Supply Chain,
DTC, E
Functional Food C,EC Nutrition Education

Confidential. STANDARD FOODS GROUP.
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ISUNFLOWERY] Vertical integration to enhance value-added potential

Increase theeconemicvalue ot suntlfowers
o)/ S=3 (s, ‘.

"Develop high-value ingredients such as sunflower protein and
sunflower chlorogenic acid for exclusive application in existing
products or for B2B product sales.*

=rrer—— I Sunﬂgwer

: . SONNENBLUMEN KERN

pno'mn . Protein

Confidential. STANDARD FOODS GROUP.




|[Group Business Strategy] Top 3 Development Focuses

@)

FUuRhcteonal Fealith
=0)0)0 =0)0)0

Targeted Supplement/FSMP/ Cereal, Diary,
MedicallEood Cooking Oll, RTEX

Value-added +
Value-chain integration

Confidential. STANDARD FOODS GROUP.
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Group Sustainable Development Strategy

Integrating the four core values of “Dedication,” “Compassion,” “Innovation,” and “Family” into its commitment to sustainable
corporate operations, Standard Foods aligns its ESG development principles with the United Nations’ 17 Sustainable Development
Goals (SDGs), actively implementing innovative initiatives and responding to key issues of concern to its stakeholders.

Combining a robust governance framework with Corporate Sustainable Collaborating with suppliers to build a transparent,
intellectual property management to drive innovation, Governance Supply Chain responsible, and resilient supply system.
realizing dual value in economics and sustainability.

A Lifetime of Well-Being

Every Family's Nutrition and Health Partner

Upholding food safety and quality
management, and continuously innovating
through research and development.

Healthy The company prioritizes employees, promoting health,
Workplace comprehensive welfare, and diverse growth
opportunities to co-create a healthy workplace.

Food Safety

12 e W13 50 Implementing environmental protection actions and Environmental Social Co- Caring for society through its core business of
@o) B ¥ energy-saving/carbon reduction policies, dedicated to a Sustainability prosperity healthy foods, committed to promoting "nutrition

sustainable green circular economy. and health education” and fostering character

development.

Confidential. STANDARD FOODS GROUP.




@)
Sustainability Recognition | Industry Benchmark: Standard Foods has been
awarded the ISO 20400 Sustainable Procurement Certification.

Certified in September 2025, Standard Foods became a pioneer in Taiwan’s food industry to obtain Sustainable Procurement
Certification. By aligning with international ESG principles, the company integrated sustainability into procurement decisions to
enhance supply chain resilience and risk management, supporting its goal of sustainable production.
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Standard Foods Group on winning the Corporate Excellence Award at the
Asla Pacific Enterprise Awards (APEA) 2025 Taiwan Chapter!

WINNER OF THE ASIA PACIFIC ENTERPRISE AWARDS 2025

With nearly four decades of dedication to nutrition and well-being, SFG
has grown into a global enterprise with pain-asian market penetration.

The company’s resilience and innovation are powered by omni-channel STANDARD FOODS CORPORATION

retail and digital platforms, as well as a strong commitment to employee A% 1 i A A R 2 Al
. . N CORPORATE EXCELLENCE CATEGORY
development with thousands of hours of professional and sustainability

training each yeatr.

Confidential. STANDARD FOODS GROUP.




Continually Advancing Sustainability and Nutrition Education

SOCIAL VALUE

INTERNATIONAL

Statement of Report
Assurance

Social Value International certifies that the report

SOCIAL VALUE

INTERNATIONAL

Statement of Report
Assurance

Social Value International certifies that the report

Social Return on Investment (SROI) Evaluation Report of
Standard Foods Group's "Grow with Love": A
Sustainability Initiative for Children's Nutrition (2023)

Social Return on Investment (SROI) Evaluation Report of
Standard Foods Corporation's LOHAS with Love Plan

satisfies the requirements of the assurance process. satisfies the requirements of the assurance process.

The assurance process seeks to assess whether or not a report

5 2 7 2 The assurance process seeks to assess whether or not a report
demonstrates a y g of, and is with, the a sati y ing of, and is i with, the
Principles of Social Value. Reports are independently reviewed by qualified Principles of Social Value. Reports are independently reviewed by qualified

and must i with the Social Value report and must i with the Social Value report
surance standard in order to be certified. The Social Value report assurance standard in order to be certified. The Social Value report
can be from the website socialvalueint.org. can be from the website socialvalueint.org.
Assurance here is against the Principles of Social Value only and does not Assurance here is against the Principles of Social Value only and does not
include verif ion of , report data and calculations. include veri ion of report data and calculations.
Awarded 22/10/2025
Awarded 25/03/2025
94 /
7 ) 2t~
5 = XU g
Spugapet= it
P . Signed
Signed
Mr Ben Carpenter
Mr Ben Carpenter Chief Executive Officer
Chief Executive Officer Social Value International

Social Value International

SVI Certified

Applying the Social Return on Investment (SROI)
framework, Standard Foods’ “Nourishing with Love”
program was certified in March 2025, generating
NT$4.74 in social value per NT$1 invested. The
“Living with Love” program received certification in
October 2025, achieving an SROI ratio of NT$5.55
per NT$1 invested.

\_

Sustainability
Action Award
APSAA by TAIS =
SDG 03

SILVER

Event Marketing Awards

2025
Best Health & Wellness Event

BRONZE

[\

2025

Grow with Love

Global View ESG Corporate Sustainability Award
UDN Linking Corporate Humanity Award

2025 Campaign Asia Event Marketing Awards Best
Health & Wellness Event Bronze

2025 APSAA (Asia-Pacific Sustainability Action
Award) SDG3 Silver

20255218

ESG

BEBRESGR¥KAE

%lce)%ﬁ APSAA

Asia-Pacific
Sustainability

> |
Event Marketing Awards

2025
Best Health & Wellness Event

SILVER

HIRERUE UBHE

Global View ESG Corporate Sustainability
AwardUDN Linking Corporate Humanity Award
Yahoo - Best of ESG award

2025 Campaign Asia Event Marketing Awards
Best Health & Wellness Event Silver

4A Creative Award Sustainability SDGs Silver
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Standard Foods Group | Stakeholders Survey

Since 2017, Standard Foods Corporation has published an annual Sustainability Report to share its commitments and

progress toward a low-carbon future, social inclusion, responsible governance, and health and well-being. Through this

report, the company engages stakeholders, outlines its vision and actions, and invites your feedback via this
guestionnaire to help us better understand our environmental and social impact and continuously improve.

EBRREEE

EXTERE

BAERRREBMAOFIEREALLE -

ERRmkl (THES) 52017505  SFERL BT XARSE (Sustainability Report) » SFER %
ABBEREEGIRR - 4t EHR - SEREREREI S ECNHNE » WRAERNEE AR -BR -8
BERRARMR - RE—SHRBERNEERREF - SRABFHINIRE (BSUREE  DIBRIRS) M
ERNTEEHREE  MREIRBUTEE - BEMEREMMRGES -

Dear stakeholders,

Standard Foods Group (hereafter referred to Standard Foods) has prepared and published annual
Sustainability Report since 2017. In the Sustainability Report, we aim to communicate with our stakeholders
on the material issues under low-carbon environment, social inclusion, excellent governance, and health
and welfare topics. This report outlines Standard Foods' commitments, vision, goals, management
practices, and performance outcomes. To gain a deeper understanding of how various issues impact the
external environment (including social structures, market conditions, etc.) in the course of our operations,
we kindly ask you to complete the following questionnaire.

xR | '

sane NIZERREITIRBAHR - 1=55

PRRE  (MESESTEE TR

RizEBEFE Climate Change
Adaptation

IKERETE Water Management

AEJREIE Energy Management

A Z M Biodiversity

BIRAE Circular Economy

{Ki%IR1E Low-Carbon Environment

»

»

»

»

»

+&H Bl Social Inclusion

s NRBETERAHF - 1=55

ARRE  (MESTESERTARRE)

I EEEL 2 Occupational Health

and Safety

B 15 Es BB Workplace Rights
and Inclusion

8 T #7325 E Employee

Compensation and Development

2 mBittE2 8 Social Welfare
and Community Engagement

»

»

»

»

2518 Excellent Governance
BT EEETEEHF - 1=85

PERE (MBS TR

S E BRI Integrity
Management and Governance

4R LEN Economic Performance

R B E L2 Digital
Transformation and Information
Security

FK4B{HFESE Sustainable Supply Chain

158 @ AR4EE Market and Brand
Operation

»

»

»

»

#2184 Health and Welfare
g NEREETERHR - 1=85

PRRE  (MEBESTET THRERN)

BEmEZZEEHE Food Safety
Management

[FE4EIE Raw Material
Management

S E BB Nutrition and Health

EmETEER Product
Responsibility and Transparency

ZE mARFEBIFTEAA 22 Product and

Service Innovation (R&D)

»

»

»

»

»
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Standard Foods Group | Stakeholders Survey

Please fill out the Stakeholders Survey

[LINK]
https://m-tool.csrone.com/s/JIJ5W1
! ’ltl - 1
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https://m-tool.csrone.com/s/JlJ5W1

Create the Best Condition of Aging Talwan/Next Generation.
Create the Best Condition of ASIA.
Create the Best Condition of YOU.




Q&A Session

(02)2709-2323

@ https://www.sfworldwide.com/ Spokesperson2@sfworldwide.com @ @standardfoodsgroup



https://www.sfworldwide.com/
tel:02-27092323
https://www.linkedin.com/company/standardfoodsgroup/posts/?feedView=all
mailto:Spokesperson2@sfworldwide.com

For more information, please subscribe
rStandard Foods Group

Investor Relationship Newsletter

Please email to
Spokesperson2@sfworldwide.com




THANK YOU




